
Broadband Market Study: Wholesale providers critical 
to competitiveness of broadband sector 

OTTAWA (August 7, 2019) – Findings of the Competition Bureau’s Broadband Market Study 
released today demonstrate that Canadians want a telecommunications sector that focuses on 
consumer needs by offering more choice, additional competition and lower costs, according to 
the Canadian Network Operators Consortium (CNOC). 

“The results demonstrate that wholesale-based competitors like CNOC members play a critical 
role in ensuring a competitive broadband sector,” said Matt Stein, CNOC Chair.  “We’ve grown 
our market share to 1 million customers because we’re listening to consumers who are 
demanding more choice, better customer experience and unlimited data all at lower costs.”  
Key findings of the 12-month comprehensive study that obtained data from various sources 
including 42,000 responses to an online survey as well as in-depth interviews with 12 focus 
groups across Canada, include: 

1) 36% of Canadian consumers identify price as the major determining factor driving

consumer choice

2) However, bandwidth limits and download speeds combined have a greater combined

effect on consumer choices – 38% of buyers

3) Wholesale-based competitors offer services at a discount between 15 to 35% compared

to facilities-based incumbents

4) Wholesale-based competitors serve more than 1 million households

5) Consumers view wholesale-based competitors as an effective option for internet

services

6) At a high level, one of the best ways to ensure vigorous competition in broadband

services is to maximize the independence of wholesale-based and facilities-based

competitors as well as working to minimize regulatory uncertainty

7) Competition brought about by the wholesale access regime delivers choice and lower

prices to consumers; it remains important that this competition be preserved and

capitalized going forward

“One million Canadian households understand the value wholesale-based competitors 
provide,” added Stein. “Now, we have to educate the entire country on our value proposition 
–innovative service offerings at reasonable prices. After all, that’s what Canadians from coast 
to coast are demanding, and deserve.”  



About CNOC  
CNOC is the voice of Canadian independent ISPs, representing more than 35 competitive 
telecommunications providers that operate wireline and/or wireless networks in many 
regions of Canada. CNOC’s mission is to increase the level of competitive choice and 
innovation in the delivery of communications services to Canadians. 

-30-

For more information, contact: 

Jeff Brownlee – 613-795-7454 


